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The continued permeation  
of Location Intelligence  
 
Driving innovation and delivering true value in our daily lives 
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We all ask the “WHERE” questions every day… 



2007 ? 



76…6 



New Location Intelligence users and use cases 

The market desires real-time 

location-based insights that 

informs analysis, fuels interactions 

and drives decision-making. 

Consumerization  

of GIS has introduced  

a wider array of users  

to the technology. 

Already big location data, combined 

with massive amounts of sensor and 

third-party data, places pressure on 

technology to keep up. 



From Powerful Desktop, to Enterprise Systems 
and Purpose built Applications... 



Centrally Manage & Deliver Insights Across the 
Organisation 
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Automated Spatial Data Processing +  
 Customer Information Management 

Single Customer View 



DATA 
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Data is the new Bacon 
 
  



350+ Datasets 

240 Geographies 





Internet of Things… Big Data… 



Use Case: Subscriber 
Verified Coverage Map 
Increases Customer 
Acquisition 

71M Customers 
 
Call quality, duration, location 
 



Big Data 
 

Geocoding  

105 million records 

Coverage Mapping 

19 billion records 

Aggregating mobile  

calls to 950 million polygons  

Name and Address  

Matching 

30 million records 

Transactional match  

group by match key 

Spatial Processing 

12 million records 

150 million parcels and  

10 million buildings 

30 minutes 

36 minutes 

36  

minutes 

Not even 

possible 

3.5 minutes 

Traditional 

Spectrum 

Pitney Bowes  

Big Data 

12 hours 

7 days 

1 hours 



GeoEnrichment: Add authoritative and descriptive attributes to 
customer, transaction or other data at a known location  



Easy to use High Value Information with MLD & pbKey™ 



Location Intelligence APIs  

172 Million Addresses to Closest 3 Fire Stations  

& Nearest Water Boundary 

Original time:  7 days 

Native Hadoop: 6 hours 

Fire Protection Risk Data 



PB’s Location Intelligence Advantage 
Complete Workflow from data management to geo-enrichment 

• Data Validation 

• Address Cleansing 

• Universal Address 
Management 

• Master Data Management 

• Data Federation 

• Information Governance 

Target the 
Right Client 

• Geocoding 

• Spatial processing 

• SDK’s for big data 

• Routing 

• Geocoding 

• Spatial processing 

At the Right 
Place •  Location Analytics 

• 4500+ unique data sets 

• Geospatial Visualization 

• Appending a Unique ID to 
each record (pbKey) 

Using the Right 
Information 

• Personalized and Timely 
Interactions 

• Customer and Marketing 
Analytics 

• Personalized Interactive 
Video 

With the Right 
Message 



Smart Stadium… 

https://sloanreview.mit.edu/article/from-winning-games-to-winning-customers-how-data-is-changing-the-business-side-of-sports/ 
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Driving Innovation  

50% 



Driving Innovation  



Thank you! 
 
 

james.hall@pb.com 


